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2021 FIGURES

©192.6

Million revenues

11,351

number of training hours
provided

A

ollil

+119, CAGR*

(10-year compound
annual growth rate)

48%

women in management

98%

employees hired with open-
ended contracts

97%

retention rate

O

0" 0o
' N

+50

new hires
(54% under 30)

4| 4| =

>80%

staff satisfaction

© SUSTAINALYTICS 2 6

A

Medium Risk (26th
place out of 101 in the
“Household Product”
category)

66/100

(92nd percentile) score better
than 92% of companies in the
EcoVadis rating. (Advanced level)

-11%

CO, emissions per € Million
(compared to 2020)

309 MWhl/year

energy produced
from renewable sources

12

students accepted for
internships and school-to-work
projects

75%

value of purchases of raw
materials and consumables
from suppliers assessed on ESG
criteria

1

new Global Compact
membership
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Letter
to stakeholders

Dear readers,

We are proud to present our first Sustainability Re-
port for our stakeholders, showing our social responsi-
bility, environmental respect, people and human rights
results, commitments and successes.

We present our sustainability strateqy, which pro-
vides a practical action plan that includes projects
and measures that will take the Fine Foods Group into
the future. A fair and sustainable future will continue
to generate value for investors, customers, and sta-
keholders.

In 2021 Fine Foods grew through the acquisition of
Pharmatek-PMC and Euro Cosmetic. Through these tran-
sactions, we expanded our production and opened new in-
ternational market segments in cosmetics, biocides, and
medical devices. This initiated a fruitful partnership
in continuous improvement in research and development,
technology, knowledge, and innovation. Our people, who
are at the heart of our growth strateqy, created this
change through their talent.

Fine Foods people are essential, which is why we
put their safety first and promote programmes to improve
protection and prevention standards.

We want the best talent, so we invest in their pro-
fessional development and training. Our strategic su-
stainability plan considers it a priority to build a
peaceful and inclusive environment where people can
express their potential and be valued and rewarded ba-
sed on their commitment and talent. They are encouraged
to contribute to the company's success with the courage
of those who are not afraid to evolve.

But there is no success without respect for the en-
vironment. We are aware that the changes taking place
are bigger than us, but we are convinced that we want
to be part of the solution and not part of the pro-
blem. We are starting to reduce our climate impact and

will use natural resources available for future value
creation. We will implement further enerqy efficiency
projects in our plants. We shall buy more green enerqy
from the grid, use more electrical power from renewable
sources, industrialise our customers' products by fin-
ding new strategies to decarbonise processes, and mi-
nimise the use of natural resources and raw materials,
promoting their circular use. We will research and sug-
gest more environmentally friendly materials.

Fine Foods' commitment to an equitable future ap-
plies to the social sphere. We will intensify our re-
lationship with schools, a strategic stronghold for
long-term value creation. In addition, Fine Foods shall
expand by promoting actions of common benefit for the
communities where we operate.

Our strategy involves stakeholders’® increasingly
active and responsible involvement along the supply
chain, engaging them to assess and improve their per-
formance in environmental, social and business ethics
fields, focusing on human rights.

Fine Foods has created a governance structu-
re that guided the Group towards sustainable success.
lWe established ESG, Risk and Remuneration Committees.
In addition, we amended Fine Foods' articles of asso-
ciation, by becoming a Benefit Corporation to formali-
se our commitment to common benefit objectives for our
stakeholders and operate responsibly, sustainably and
transparently.

Fine Foods joined the United Nations Global Com-
pact, and is committed to respecting and promoting uni-
versal principles of human rights, labour standards,
environmental protection and anti-corruption.

lWe challenged ourselves by having our ESG perfor-
mance assessed by external companies and undergoing ri-
gorous third-party audits. Fine Foods has successfully
passed new examinations (EcoVadis Gold medal) and con-
solidated the certifications to manage its core proces-
ses (ISO certifications).

lWe are proud of our achievements and look forward
to further successes in partnership with our customers
and stakeholders.

Marco Eigenmann Giorgio Ferraris
President Chief Executive Officer
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A success story

Founded in 1984 as a fluid-bed gra-
nulation laboratory for food and pharma-
ceutical industries, Fine Foods & Pharma-
ceuticals N.T.M. S.p.A. started producing
excipients and semi-finished products
across both sectors.

The company’s plant engineering has
diversified over the years to meet market
demands, allowing solid oral forms (pow-
ders, granulates, basic and film-coated
swallowable tablets, effervescent tablets,
chewable tablets, capsules) and all the
relevant types of packaging (sachets, bags,
pillooxes, jars, blisters, tubes, strips and
sticks) to be manufactured.

MILANO

@ HQ

® Pharmaceuticals
@ Nutraceuticals
® Cosmetics

® Biocides — Medical Devices — Cosmetics

With its acquisitions of Pharmatek
PMC S.r.l.in January 2021 and Euro Cosme-
tic S.p.A. in October 2021, the Group expan-
ded its business field to include biocides,
medical devices and cosmetics production.

With these acquisitions, Fine Foods
has four production plants and more than
760 employees, linked by shared values
and a desire to create fruitful partnerships
based on research and development,
technology, knowledge and innovation for
continuous improvement.

BERGAMO

BREMBATE

| ZINGONIA

EURO COSMETIC
PLANT
TRENZANO

PHARMATEK PLANT
CREMOSANO

The four production plants are in Lombardy in Zingonia, Brembate, Trenzano and Cremosano.
The Group's headquarters are in Zingonia in the Bergamo province.
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Fine Foods aims to grow further by
staying faithful to its vocation as a futu-
re-oriented company. In November 2021,
the company purchased 100,000 square
metres of land between Brembate and Fila-
go, to ensure future company development
while remaining in the same place. The
Trenzano site is being expanded and will
enable new production lines to manufacture
innovative cosmetics.

1984

- Establishing a laboratory for studying fluid-bed
granulation technology

Fine Foods is orientated towards
corporate structure growth. After landing
on the AIM ltalia market in 2018, in July
2021, the Group transitioned to the STAR
segment of Mercato Telematico Azionario
managed by Borsa ltaliana spa.

1991

- Brembate pharmaceutical plant opening (1,500 sgm)

o
]
o
B
(O]
(7]
°
3 1997 1998
o
L
)
.E - Zingonia nutraceutical plant opening (4,500 sqm on a - New Zingonia warehouse (2,500 sqm)

total area of 21,000 sgm)

+ Expansion of Zingonia production and warehouse - New Brembate warehouse (1,000 sqm)

(+ 4,000 sgm)
g - Expansion of Brembate pharmaceutical production - Acquisition of Omicron Pharma Srlin Nembro
~ area (+ 1,000 sqm) + Zingonia Warehouse expansion
LZL - First expansion phase of Research & Development
a and Quality Control laboratories

- Merger of companies under the Fine Foods & - Listing on AIM

Pharmaceutical NTM Spa brand name
" 2019 2021
[m)]
8 - Expansion of Zingonia - Verdellino and Brembate - Acquisition of Pharmatek-PMC
u‘-'-J production sites completed - Translisting to MTA, STAR segment
=z * Euro Cosmetic acquisition and Fine Foods
L strengthening in the cosmetics sector

Today, Fine Foods is one of the lea-
ding Italian independent companies in the
contract development and manufacturing
(CDMO) of solid oral forms for the phar-

OUR VISION
Becoming our customers' production plant

OUR MISSION

Our goal is to be the preferred partner
for companies operating in the pharmaceu-
tical, nutraceutical and cosmetics sectors,
looking for CDMO partners that stand out
for their management system's reliability,
quality, and sustainability.

Our organisation is recognised for its
structural solidity and flexibility, professio-
nalism, and swiftness in handling internal
and external customer requests.

Our core values

maceutical and nutraceutical industries. In
addition, it is working to obtain a leading
position in the cosmetics industry.

Our business model is fuelled by focu-
sing on human resources, the environment,
product safety and health, governance and
transparency.

We believe in a fair and sustainable
future, creating long-term value for the be-
nefit of our stakeholders and contributing
to the development and well-being of the
communities in which we operate.

Fine Foods believes

in a fair and sustainable

future and works to create
long-term value for the benefit

of its stakeholders, contributing
to the development and well-being
of the communities in

which it operates.

FINE FOODS BENEFIT CORPORATION

Based on this vision, Fine Foods
amended its Articles of Association to
become a Benefit Corporation in April
2021. This decision is a formal commit-
ment to benefit purposes and operating

responsibly, sustainably and transparently

towards people, communities, regions and

the environment, cultural and social assets
and activities, bodies and associations and
other stakeholders.
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Sustainability: a seed

planted over ten years ago

Fine Foods' commitment to sustaina-
bility has deep roots in the organisation’s
operational functioning.

Through environmental and social
certifications and awards, Fine Foods has

proven to be a strategic and reliable partner
based on its financial and environmental,
social, and corporate governance criteria.

v

BENEFIT CORPORATION WITH ESG
COMMITTEE:

Our commitment to a comprehensive
positive impact, with strategic and
organisational support.

SMETA CERTIFICATION:

Certified ethics on work, health and safety,
environment and business ethics.

SYSTEM 231:

Our organisation, management and
controls to fight corruption.

IS0 45001 (FORMERLY OHSAS 18001)

CERTIFICATION:

Continuous improvement in risk prevention

and personnel protection.

) £

ISO 14001 CERTIFICATION:

The origin of Fine Foods' commitment to
continuous improvement on environmental
issues.

OUR CODE OF ETHICS*

Respect for the law and the individual,
fairness, fair competition, protection of
health, safety and the environment, good
corporate governance, combating corrup-

tion and money laundering. These are the
fundamental values upheld by Fine Foods
and are the basis of the daily actions of
people who work with the Group.

INE SUPPORT GLOBAL CONPACT?

In addition to the values expressed
in the Code of Ethics, in 2021 Fine Foods
joined the UN Global Compact. This inter-
national organisation invites companies

worldwide to respect and promote ten
universal principles on human rights, labour
standards, environmental protection and
the fight against corruption:

Human - Principle I: Businesses should support and respect the
Rights protection of internationally proclaimed human rights
within their spheres of influence; and
* Principle II: Make sure that they are not directly or
indirectly complicit in human rights abuses.

Labour * Principle Ill: Businesses should uphold the freedom

of association of workers and recognise the right to
collective bargaining;

* Principle IV: The elimination of all forms of forced and
compulsory labour;

* Principle V: The effective abolition of child labour;

* Principle VI: The elimination of discrimination in respect
of employment and occupation.

Environment - Principle VII: Businesses should support a precautionary
approach to environmental challenges;
* Principle VIII: Undertake initiatives to promote greater
environmental responsibility;
* Principle IX: Encourage the development and diffusion of
environmentally friendly technologies.

Combating * Principle X: Businesses should work against corruption
corruption in all its forms, including extortion and bribery.

1The code of ethics is detailed in the chapter "Ethics and Governance”.

2Homepage | UN Global Compact
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WE SUPPORT SDGs®

By embracing the Global Compact stainable Development Goals (SDGs) of the
principles, Fine Foods commits to the Su- United Nations 2030 Agenda.

FINE FOODS® CONTRIBUTION TO SUSTAINABLE DEVELOPMENT

Fine Foods already contributes* to some of the Sustainable Development Goals.

Good health and well-being Decent work and economic
- Employee Psychological counselling growth

desk - Implementing the best standards
- Nutritionist available to employees for safe workplaces and production
processes that respect the environment
and people

Quality education Climate action

* University Partnerships - Fighting climate change
- Talent Factory Organisation * Increasing the use of energy from
- Local high school partnerships renewable sources

Gender equality

- Valuing people and ensuring equal
opportunities for men and women
by investing in training projects
and an equal presence of women in
management

3 Making Global Goals Local Business | UN Global Compact

4Each activity that contributes to a Sustainable Development Goal will be detailed in the relevant chapters within this docu-
ment.

DEFINING THE STRATEGY FOR SUSTAINABLE DEVELOPMENT
Through this Sustainability Report, and the SDGs and marks the beginning of
Fine Foods defines its plan of future actions  tracking and reporting on its sustainability

and projects to apply its strategy to support  progress.
the ten principles of the Global Compact

Creating value
for stakeholders

FLEXIBLE PRODUCTION TAILORED TO OUR CUSTOMERS

Fine Foods brings nearly 40 years’ The company specialises in develo-

knowledge and technical expertise to meet  ping and manufacturing solid oral forms

its customers’ needs at the highest profes-  for the nutraceutical and pharmaceutical

sional level. industries. With Pharmatek and Euro Co-
smetic acquisitions, the Group has exten-
ded its product range into biocides, medical
and surgical aids, cosmetics, and medical
devices.

PHARMA
\/
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PRODUCTION CYCLE PRODUCTION OF FOOD SUPPLEMENTS

The Zingonia plant, Europe's largest practices are applied rigorously to provide
plant to produce food supplements, offers competitive and unconventional products
unique technology and production capa- that interpret or anticipate market trends.
city combination. The production process Fine Foods' products meet customers' rea-
is managed with efficiency, flexibility and dy-to-market and tailor-made needs.

The following is a block diagram of the production cycle's macro-activities for the various
production units and details of incoming and outgoing flows of materials and their impact.

KEY: speed. Established procedures and best
o | WATER INDUSTRIAL WASTE FOR - | CIVIL
SUPPLY DISPOSAL WITH THIRD PARTIES WASTE
& CONSUMPTION ATMOSPHERIC NOISE ZINGONIA (HEADQUARTERS)
* OF RESOURCES EMISSIONS '0)) EMISSIONS

HAZARDOUS WASTE

The plant comprises of 45,600 sgm, of

Fine Foods Group
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which 28,800 sgm is covered.

PRODUCTION In 2019, the company completed an
expansion plan that increased its covered
areas by 80 per cent.

@

WASTE
PRODUCTION

@ VIA BERLINO, 39

1 Arrival and storage of raw - 24040 ZINGONIA/VERDELLINO (BG) ITALY

materials

]

2 Weighroom a 5 ~
Water supply from public
waterworks
- 4 -
3 Mixing and granulation
[0S

Y

[
Storage bins and

FORMS MANUFACTURED

3a equipment cleaning

y O Capsules o Effervescent o Granules o Powders
4 Compressing, film-coating granules
) * / and capsuling
Electrical and / . . ;
thermal energy \ P o
\ \ \ 4 i i
'."I. o _i:“"
5 Packaging "I l‘))) u g éé' -
- e
Finished product QC labora-
tory (Food and Pharma units) O Tablets O Soluble o0 Chewable O Effervescent
Q Y tablets tablets

6 Finished product storage

\ T - tablets

R&D (FOOd unlt) < -
k- v “ —
\
‘ e ® -
:

gir~ @ir

7 Shipping

o Film-coated
tablets
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AVAILABLE PACKAGING

o Bags O Strips

—

O Sachets o Sticks

o Pillboxes O Bottles

o Tubes o Blisters

PHARMACEUTICAL PRODUCTION

The Brembate plant is an efficient and

modern contract manufacturing facility,
where speed and attention to detail make
technology transfers simple and effective.

BREMBATE

The plant comprises of 26,100 sgm, of
which 14,200 sgm is covered.

In 2019, the company completed an
expansion plan that increased its covered
areas by 150 per cent.

© VIA GRIGNANO, 43
24041 BREMBATE (BG) - ITALY

Our in-depth pharmaceutical knowledge
interprets customer needs to deliver hi-
gh-quality results in the best possible way
at speed.

FORMS MANUFACTURED

O Capsules O Tablets

o Film-coated o Effervescent
tablets granules

o Granules

o Powders

AVAILABLE PACKAGING

O Blisters O Pillboxes O Bags O Sachets
CURRENTLY USED APIS

o Acetylcysteine 0 Delorazepam o Naloxone

o Acyclovir o Diclofenac and its salts o0 Naproxen and its salts
o Acetylsalicylic Acid o Diltiazem HCI 0 Nebivolol hydrochloride
o Ascorbic Acid (Vit. C) o0 Dimenhydrinate o Niacin (Vit. PP)

o Benzilic acid o Diosmin o Nifedipine

o Folic acid o Disulfiram o Nimesulide

o Ursodeoxycholic acid o Domperidone o Oxycodone

o Allopurinol o Enalapril o Pantoprazole

o Ambroxol hydrochloride o Erdosteine o Paracetamol

o Amlodipine besylate O Blueberry dry titrated o Perindopril

o Amlodipine maleate extract o Piroxicam Beta-cyclodextrin
o Atenolol o Ethambutol HCI o Potassium canreonate
o Bisacodyl O Flecainide o0 Potassium lodide

O Bisoprolol O Fluoxetine 0 Pseudoephedrine

0 Buprenorphine HCI O Furosemide o Ramipril

o Calcium carbonate 0 Glucosamine sulphate 0 Ranitidine HCI

o Carbidopa hydrate O lbuprofen and its salts o Ranitidine (Vit. B2)

o Carbocysteine o Hydrocortiazide o Selegiline HCI

o Ketotifen fumarate o Indapamide o Sertraline

o Cyanocobalamin (Vit. B12) O Isoniazid O Simvastatin

o Cinnarizine O Isosorbide mononitrate 0 Sodium benzoate

o Ciprofloxacin o Ispagula (Psyllium) 0 Sodium bicarbonate
o Citalopram o Ketoprofen lysine salt 0 Sodium chromate

o Clopidogrel besylate o0 Manidipine hydrochloride o Sulfinpyrazone

o Chlorthalidone 0 Melevodopa hydrochloride o Terazosin HCI

o Cholecalciferol (Vit. D3) 0 Mesalazine O Thiamine (Vit. B1)

o Chondroitin o Metoprolol o Ticlopidine HCI

o Delapril o0 Morniflumate
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PRODUCTION OF COSMETICS, MEDICAL DEVICES AND BIOCIDES

Through its plants in Cremosano and
Trenzano, Fine Foods develops innovati-
ve, quality products in line with consumer
trends for skincare, personal deodorisation,
body care, hair care, perfumery and oral

TRENZANO

The plant, which includes mixers, packaging
lines and laboratories, occupies 16,500
sgm, of which 10,800 sgm is covered.

@ EURO COSMETIC SPA
VIA DEI DOSSI, 16 - 25030

CREMOSANO

The plant comprises of 9,700 sgm, of which
5,200 sgm is covered.

PHARMATEK PMIC S.R.L.
PIAZZA DELLE INDUSTRIE, 3
26010 CREMOSANO (CR) — ITALY

hygiene. This includes brief, advice, formu-
lation and packaging. The Cremosano plant
produces medical devices and biocides,
which complete the Group’s product range.

FORMS MANUFACTURED

FORMULATIONS

skin disinfectants
face creams
cleansing milk
body creams
toner

moisturiser
exfoliating scrub
toothpaste
mouthwash

roll-on deodorants
medical devices
environmental disinfectants

O 0O 0O O O O O O o0 o0 o o

S
S’ /
"\ :
o Liquid o Gel o Cream o Ointment
4
o Paste o Wipes o Tablets
AVAILABLE PACKAGING
o containers from 10 mlito 51 O wipes

O tubes from 20 ml to 250 mi
O single-dose sachets

o effervescent tablet strips

Customers and markets

Fine Foods has strengthened its rela-
tionships with its long-standing customers
and acquired several new customers, incre-
asing its business volume considerably. The
Fine Foods Group's more than 260 custo-
mers include important Italian and multi-

Image:
distribution of
markets

national pharmaceutical and nutraceutical
companies that make the Group active in
national and international markets, expor-
ting around 70 per cent of the products’
value.
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Flexible and integrated
business model

Fine Foods is positioned within the the following main phases: business deve-
value creation chain of pharmaceuticals, lopment, R&D, scale-up and production, and
nutraceuticals and cosmetics, focusing on quality control.

NUTRACEUTICALS AND COSMETICS

CONCEPT REGULATORY FORMULATION PRODUCTION DISTRIBUTION
DEVELOPMENT /| COMPLIANCE

R&D SCALE-UP AND Y QUALITY e
b Distribution
PRODUCTION CONTROL CEREIES

Fine Food contract manufacturing

PHARMACEUTICAL PRODUCTS

OBTAINING PATENT
EEVE“LA%&E# gIT_:JNé?EgL ;'ECEEACQ?MEEJITCAL MARKETING PROTECTION PRODUCTION DISTRIBUTION
AUTHORISATION (MA) PERIOD
?g‘z;\lTsi(li::'\‘OORLgIEGI\TERIC SCALE-UP AND | QUALITY Distribution
: PRODUCTION 4 CONTROL -
H DRUG DEVELOPMENT Companies

%Fine Food contract manufacturing

Specialised drug discovery companies§
Contract Research Organisation!

Value creation phases
pEVELOPMENT %> [R82 (& JPRopucTioN

0 Business Development: The Group o Scale-Up and Production: The Group
develops its business by expanding the carries out Scale-Up, i.e. the transition
trust relationships with its customers and from laboratory to industrial scale
increasing its customer base through with smaller plants having the leading
direct contact, participation in trade fairs production technologies. These make
and industry events, digital marketing it possible to speed up and streamline
tools and organising events and ad-hoc manufacturing, intercept and anticipate
sessions where it presents its latest any problems and critical issues in
innovations. the processes and launch production

in compliance with the expected

productivity and quality parameters.

QUALITY ASSURANCE
AND CONTROL

O Research & development: Through
its internal research and development
division, Fine Foods studies and O Quality Assurance and Control:
formulates new nutraceutical and The company quality system covers
cosmetic products and checks the production cycle phases so that
transfer of production processes of its products can meet customer
registered pharmaceuticals to its plants requirements under statutory and
(technology transfer). regulatory requirements.

Our competitive advantage

Fine Foods' extraordinary success is

due to integrating the pursuit of quality and
customer satisfaction with a focus on ethi-
cs and its human capital within its business
model.

o Product high quality: The continuous

improvement of quality standards across
all production cycle phases and the
stringent quality controls have enabled
the Group to stand out on the market for
its finished products’ high quality.

O Synergies between the Strategic

Food, Pharma and Cosmetics
Business Units: The Group's presence
in the pharmaceutical and nutraceutical
sectors provided a competitive
advantage by combining the best
pharmaceutical and nutraceutical
technologies and knowledge. This
translated into a higher quality of Food

products given the expertise gained in
the manufacturing of Pharma products.
With the acquisition of Pharmatek and
Euro Cosmetic, R&D synergies multiplied.

Flexible production capable of
adapting to customer requirements:
Thanks to an ongoing investment policy,
the Group can rely on technologically
advanced plants and machinery and
lean production lines, which allow it to
respond quickly to customer demands.

O Ability to support customers in

product development: The ability to
meet customer needs in manufacturing
existing products and developing new
products under legal and regulatory
requirements has enabled the Group to
increase its experience and strengthen
its position in its operating sectors.

Our approach to continuous
improvement

Continuous improvement across de-

partments is essential for Fine Foods' com-

petitive strategy. We identify and implement

development activities that tangibly incre-
ase our competitiveness with our many
continuous improvement projects.

PROBLEM-SOLVING AND LEAN THINKING BASICS

o

o

Lean thinking simplifies and optimises
processes and resources

Continuous internal assessments to
identify improvement opportunities
Flexible and proactive organisation,
with defined and shared roles and
responsibilities

Dynamic approach to innovation,

improvement and problem solving

o Working with the controlling unit to

ensure the plans’ financial sustainability

o Cross-section involvement of company

divisions

o Error capitalisation: we learn from our

mistakes
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CONTINUOUS IMPROVEMENT PROCESS

Continuous Improvement projects
concern all company departments. Each
project has a clear and quantifiable objecti-
ve, a contact person, project sponsor and
project leader. A steering committee meets
regularly to check the work status.

Projects are shared with all partners at
every level by display boards showing the
progress and scope of ongoing projects.
Project focus meetings are organised and

open to anyone interested in learning more
about related topics.

Improved efficiency levels and better
resource management, to the benefit of
financial and environmental sustainability
of the corporate system, are the successful
results of applying Continuous Improve-
ment.

Economic performance

With € 192.6 million revenue from
asset salesin 2021 and an 11 per cent
CAGR® over the last decade, Fine Foods
is a growing and strongly future-oriented
company.

Directly generated financial value

Considering the directly generated fi-
nancial value, looking at revenue from asset
sales and income from financial investmen-

ts, the revenue for 2021 was € 198.8 million.

[Million €] 2021 2020 2019
revenues 198.8 176.2 166.8
from asset sales 192.6 172.0 159.7
from financial investments 3.8 2.8 5.1
other revenues 23 1.5 1.9
capital gains net 0.1 0.0 0.0

of capital losses

5 The Compound Annual Growth Rate, or CAGR, represents the average percentage growth within a certain timeframe.

Financial
value directly
generated in 2021

m Sale of goods
| Financial investments
m Other revenues
Capital gains net of Capital losses

2%

DISTRIBUTED FINANCIAL VALUE

The data on the distribution of finan-
cial value indicates how the Group created

nel costs), public administration, sharehol-
ders (payments to capital providers) and the

wealth for its stakeholders, along the supply community.

chain (operating costs), employees (person-

Distributed financial value

[Million €] 2021 2020 2019
Operating costs (purchase of products, materials, 149.6 122.4 117
rental of buildings, licence fees, payment of

contract workers, training costs, personal

protective equipment).

Personnel costs (salaries, benefits, 323 29.2 25.7
personnel costs).

Public administration (taxes and duties, -1.0 4.2 20
penalties, etc.).

Payments to capital providers 3.9 3.2 2.7
(dividends distributed to shareholders)

Retained financial value

[Million €] 2021 2020 2019
Wealth retained by the company 14 17.2 19.4

(“Directly generated financial value”
minus "Distributed financial value”).
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Distributed and retained financial value Distributed value detail 2021

2021
1

7%

93%

m Tot. distributed financial value
m Tot. retained financial value

00%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

— 75%

— 16%

— 1%
— 2%

m Operating costs

® Employee salaries and benefits
® Retained financial value

= Payments to capital suppliers

Total capitalisation is divided between debt and share capital

[Million €] 2021
Shareholders’ equity 147.2

Debt 155.5

Total Assets 302.7

EBIT

[Million €] 2021 2020 2019
EBIT 5.0 9.5 8.2
Taxes accrued and paid

[Million €] 2021
Pre-tax profit/(loss) -8.1
Tangible assets other than cash and cash equivalents 102.9
Corporate income tax paid on a cash basis 5.2
Corporate income tax accrued on profits/losses 605.0

The difference between the corporate income tax accrued on profits/
losses and the tax payable is due to the tax credit for capital goods 4.0 and

ACE benefit.

EU taxonomy

Based on the Taxonomy Regulation
2020/852 (TR) of environmentally sustai-
nable economic activities, companies
subject to mandatory reporting must
declare the alignment of turnover, capital
and operating expenditure to the taxonomy
(Art. 8 TR). Financial operators use this data
to report the alignment of their activities to
the taxonomy (Art. 8 TR, for financial ope-
rators subject to Non-Financial Disclosure),
and the alignment percentage with the
taxonomy of products with environmental
objectives (Art. 5 and Art. 6 TR, referring to
Art. 8 and Art. 9 Sustainable Finance Disclo-
sure Regulation - SFDR products).

Annexes | and Il to Delegated Regu-
lation 2139, adopted by the Commission
to supplement the TR, establishing the
technical screening criteria for determining
the conditions under which an economic
activity qualifies as contributing substan-
tially to climate change mitigation or clima-
te change adaptation and for determining
whether that economic activity causes no
significant harm to any of the other environ-

mental objectives.

During its first reporting year, the regu-
lations required the publication of the share
of eligible activities, i.e., activities listed
in Annexes | and Il, regardless of whether
the technical screening criteria were met.
The Fine Foods Group's operations do not
currently fall within the "environmentally
sustainable” activities defined in these
annexes, and cannot be defined as “eligible”
for Taxonomy purposes. The Commission
will publish potentially “eligible” activities for
the remaining four environmental objecti-
ves during 2022. This scope broadening
could include the Group's activities. The
legislation states that a company carrying
out operations not mentioned by Annexes |
and Il may consider the capital and relevant
operational expenditure related to individual
measures that achieve low carbon emis-
sions or greenhouse gas reductions. The
capital and operational expenditure related
to the following accountable items® under
the TRis reported:

Turnover CAPEX OPEX
0% 0% 0%
(8,515 €) (12,096 €)

6 CAPEX and OPEX expenditure in Table | refers to the following Annex Il items:
7.4 Installation, maintenance and repair of charging stations for electric vehicles in buildings (and parking spaces attached

to buildings)

7.6. Installation, maintenance and repair of renewable energy technologies
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Stakeholder

identification and engagement

Setting up an effective sustainability
strategy that generates value in the medium
and long term for investors and stakehol-
ders starts by identifying and surveying
stakeholder needs.

Their identification was carried out as
part of Fine Foods' quality, environment and
safety management system. The list was
supplemented by studying and analysing
the impact caused by ESG issues. The main
tools used for the analysis were:

o ESG issue benchmarking published by
peers, competitors and customers;

O Industry ESG risk analyses carried out
by recognised ESG rating agencies;

0 Consulting industry documents and
guidelines.

EXTERNAL

Stakeholder needs have been iden-
tified through active (interviews with the
sales and marketing department, question-
naires, focus groups) and passive (enga-
gement by customers/investors through
questionnaires and meetings) engagement
tools.

The complete list of priority sta-
keholders is given below, together with the
involvement methods used to identify their
needs. The last column summarises the
identified needs and expectations:

Customers

Insurance companies
Regulatory authorities
Local authorities
Banks

Investors

Local communities
Future generations
Suppliers

O O OO O O OO0 O0

INTERNAL

o Employees
O Shareholders

Stakeholder
group

Engagement
method

Expectations

and needs

Employees - Satisfaction questionnaires - Living a stable working condition
- Workshops - Opportunities for professional growth and training
- Surveys on specific topics  Regular payment of salaries
+ Trade union discussions - Carrying out their work safely, effectively and
- Internal communication activities (Zucchetti portal,  efficiently
notice boards, etc.) - Clear work instructions
- Training - Objective performance evaluations
- Protecting people's psychological and physical
well-being
- Diversity respect and appreciation
- Possibility of using forms of flexibility for work-life
balance
- Recognising company values
- Sustainable use of resources and responsible
consumption
- Training young people
 Supporting community health
Customers - Daily relations with the commercial team + Products meeting implicit and explicit requirements

- Customer needs surveys
- Supplier qualification process

+ Product safety
- Meeting delivery times

- Organisational structure reliability and risk
management capacity

+ Business continuity

- Flexibility

- Appropriate ethical factors

- Favourable price/quality ratio

- Good documentation quality

+ Ad hoc product development support
- Partnership development

- Supply chain decarbonisation

- Supply chain social and environmental assessment
+ More sustainable raw materials

- Knowledge

- Innovation

Shareholders/

- Investor relations

- Share value growth

investors - Shareholders’ Meeting - Investment risks reduction
- Qualification process - Corporate Governance
- ESG rating
Suppliers + Daily relations with the procurement team + Partnership continuity
- ESG performance rating portal - Compliance with contractual conditions
- Supplier qualification process - Partnership development
Future - Monitoring channels of the leading international - Help achieving UN Sustainable Development Goals

generations

non-governmental organisations (e.g., UN, ILO, GRI,
SBT, WWF)

- Implementing guidelines
- Participating in training events

(SDGs)
- Protecting the environment and human rights along
the value chain

Local
communities

- HR team relationship

- Cooperation agreements with universities and
technical institutes

- Agreements to host study-work students

- Partnership continuity
- Developing new shared value projects

Local and
regulatory
authorities

- Requesting and granting authorisations
- Inspections
- Consultations

+ Regulatory compliance
- Market feedback

Certification - Audits - Regulatory compliance
bodies - Information accuracy
Trade  Monitoring update channels - Partnership and constant information flow

associations

- Direct contact for exchanging information on
trends and needs of sector companies

Banks - Direct contact with administrative offices - Information accuracy
- Solvency
* Financial soundness
Insurance - Contact with administrative/management offices - Risk forecasting and management
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EMPLOYEE INVOLVEMENT IN SUSTAINABILITY ISSUES

When Fine Foods joined the Global
Compact, the Parent Company's ESG
Department circulated a questionnaire on
the SurveyMonkey platform to its employe- tingorio, 27 Decermber 2021
es. They were asked to select the United TAKE THE SURVEY! SCAN THE QR CODE AND CHO-
Nations Sustainable Development Goals T o DV OPMENT GOALS THAT
(SDGs) from the goals identified by mana-
gement as priorities and consistent with
the Group's operations.

Dear Colleague,

Fine Foods adheres to the UN Global Compact, the international orga-
nisation that invites companies worldwide to respect and promote 10
universal principles on human rights, labour standards, environmental
protection and the fight against corruption. By embracing these objecti-
ves, Fine Foods commits to the UN Sustainable Development Goals.

Each objective was associated with
an activity Fine Foods would start to imple-
ment under the social responsibility com-
mitments undertaken through its Global
Compact membership and transformation
into a Benefit Corporation.

Fine Foods identified seven goails for sustainable development. These are
good health and well-being, quality education, gender equality, decent
work and economic growth, sustainable cities and communities, climate
action and partnerships for the goals. Now it's your turn!

The results identified four main areas
corresponding to four Sustainable Deve-
lopment Goals (SDGs), on which the Fine
Foods Group’s common benefit activity will
focus as defined in the sustainability plan.
Below are the results:

Scan the QR code and take the survey to select the three goals that are
most important to you and where you think Fine Foods could act. Your
input will be important in building our Sustainability Plan!

The Fine Foods ESG team thanks you for your cooperation.

1. Good health and people’s care (SDG3): Lending support to health and people’s care
organisations in our area through volunteering or donations to purchase equipment.

2. Training young people (SDG4): Working with schools to guide young people to
choose scientific and technical subjects to prepare them for future challenges.

3. Responsible consumption (SDG12): Promoting an awareness campaign on
sustainable resource use, sustainable consumption and environmental education.

4. Environmental care (SDG15): Contributing to projects to protect and restore green
areas in our country.

Materiality analysis

The materiality analysis identifies, To identify material topics, Fine Foods
assesses, and prioritises significant topics has identified specific actions to engage its
from the company and its stakeholders’ internal and external stakeholders.
viewpoints. This process identifies the ma- The process used for stakeholder
terial topics which are sufficiently important identification, consultation and engage-
to make their reporting essential. ment is described in the dedicated section

As prescribed by GRI standards, of this report.
identifying material topics considers the
company operations' internal and external
impact, i.e. along the organisation’s value
chain.

PRELIMINARY SURVEY

The following surveys were conducted
to obtain a clear overview of the framework
in which Fine Foods operates and trace

O Analysis of existing technical documents,
codes, regulations and company
procedures (e.g. System 231 and
annexes, Financial Report, management
review minutes, initial environmental
review, environmental permits, risk
assessment document, management
systems manual) to define the
background.

0 ESG issue benchmarking published by
peers, competitors and customers; the
analysis of the sustainability reports,
sustainability sections of peers,
competitors and customers' web pages,
and ESG assessment questionnaires
received from customers was necessary
to define external stakeholders' interests,
demands and expectations, the main
issues (megatrends) and sector future
challenges.

potentially material topics, based on ESG
Committee input and with the ESG Office
operational support:

O Industry ESG risk analyses carried out by
recognised ESG rating agencies.

0 Consulting industry documents and
guidelines provides a comprehensive
list of potentially material topics for
our organisation’s present and future
(examples of standards used: Corporate
Governance Code, SDGs, GRI standards,
ISO 26000, International Integrated
Reporting Framework <IR>, SASB
standards, etc...).

The survey results were submitted to
the ESG Committee, which validated the
main ESG issues affecting the Fine Foods
Group.

INORKSHOPS WITH MANAGEMENT

The topics identified were directly
prioritised by the management which gave
greater prominence to those aspects that
can positively or negatively influence the
organisation's ability to create value. Two
workshops were organised in December
2021, attended by first-level executives and
managers of the Parent Company. After
an introduction that included sharing the
preliminary survey results to align all mana-

gement on sustainability issues, managers
rated the relevance of each of the potential-
ly material topics to Fine Foods on a scale
of 1to 5.

Management was asked to assess
the topics identified from the stakeholders'
viewpoint, each according to their experti-
se, rating the relevance of each topic on a
scale of 1 to 5.

EMPLOYEE INVOLVEMENT

Fine Foods' employees were asked
to assess the sustainability objectives in
the list, which management identified as
priorities and consistent with the Group's
business. A questionnaire was administered
in December 2021 in which stakeholders

selected the sustainable development
objectives that were most important.

Please refer to the "stakeholder identi-
fication and involvement” section for de-
tails.



36/37

Sustainability strategy

DNF 2022

FINE FOODS

OTHER STAKEHOLDERS® INVOLVEMENT

In addition to interviews and the Fine
Foods managers’ workshop, the following
methods were used by Fine Foods' Mana-
gement or commercial team and the busi-
ness contacts of some of our significant
customers at various times during the year
to identify the needs of strategic stakehol-
ders for Fine Foods' business:

0 Meetings focused on the presentation of
sustainability priorities

O Questionnaires to gather information on
how Fine Foods manages sustainability
issues.

MATERIALITY MATRIX

The data obtained from assessing
the priority topics for stakeholders and
management was confirmed and validated
by the ESG Committee. This resulted in the
materiality matrix. The matrix shows the
degree of relevance attributed to the topics
on the x-axis from the management per-

spective and a y-axis from the stakeholder
perspective.

This exercise identified a list of mate-
rial topics that will be reported in the rele-
vant chapters of this Sustainability Report,
under the GRI standards and Legislative
Decree 254/2016.

LINK BETINEEN MATERIAL TOPICS AND SDGs

To ensure alignment between Fine
Foods' sustainability strategy with the
priorities defined by the 2030 Agenda for
Sustainable Development defined by the

United Nations, 11 of the 17 Sustainable
Development Goals (SDGs) defined by the
2030 Agenda have been associated with
material topics for Fine Foods.

LINKING MATERIAL TOPICS WITH THE GLOBAL COMPACT TEN PRINCIPLES

The identified topics have been linked to the Global Compact Principles and to ensure

that our strategy is aligned with them.

FINE FOODS GROUP SUSTAINABILITY PILLARS

The 19 topics identified by the ma-
teriality analysis have been grouped into
six macro-areas to distinguish the areas
on which each issue manifests its most
significant impact: Ethics and Governance,

People, Environment, Sustainable Products,
Supply Chain, Land Development. These
are the impact macro-areas that constitute
the six pillars of the Fine Foods Group Su-
stainability strategy.

STAKEHOLDER RELEVANCE

Image: Materiality matrix

A

Climate change

Diversity and
equal opportunities

Researching and
suggesting ecological
materials

Water protection

Air protection
Labour/Management relations

Deforestation
in the supply chain

Relations with local communities

Safety
at work

Corporate Governance

Business ethics
Product safety

Health and well-being

Professional development and performance

Attracting and retaining talent

. Human rights in the supply chain

Sustainable
financial growth

Waste management and circularity

Sustainable use of resources

FINE FOODS RELEVANCE

Key: ® Ethics and governance

FINE FOODS m People
SUSTAINABILITY AREAS ® Environment

Sustainable products
Supply chain
® Land development

List of identified material topics, SDGs and associated Global Compact Principles:

1. SAFETY AT WORK

2. CORPORATE GOVERNANCE

3. CLIMATE CHANGE

4. BUSINESS ETHICS

©. PRODUCT SAFETY
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6. HEALTH AND WELL-BEING
7. PROFESSIONAL DEVELOPMENT AND
PERFORMANCE
8. ATTRACTING AND RETAINING TALENT
9. SUSTAINABLE FINANCIAL GROWTH
10. HUMAN RIGHTS
IN THE SUPPLY CHAIN
11. DIVERSITY AND EQUAL
OPPORTUNITY
12. RELATIONS
WITH LOCAL COMMUNITIES
13. WASTE
MANAGEMENT AND CIRCULARITY
14. RESEARCHING AND SUGGESTING
ECOLOGICAL MATERIALS
15. USE OF WATER RESOURCES
16. WATER PROTECTION
17. AIR PROTECTION
18. LABOUR/MANAGEMENT RELATIONS
19. DEFORESTATION

IN THE SUPPLY CHAIN

The six pillars of
the Fine Foods Group
Sustainability strateqy:

o Corporate Governance
O Business ethics
O Product safety

O Sustainable financial
growth

o Relations with
local communities

© Human rights

in the supply chain
o Deforestation

in the supply chain

o Researching and
suggesting ecological
materials

o Safety at work

0 Health and well-being

O Personal development
and performance

O Attracting and retaining
talent

o Diversity and equal
opportunities

O Labour/Management
relations

o Climate change

0 Waste management and
circularity

O Use of water resources

o Water protection

o Air protection
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Sustainability plan

Ethics and Governance, People, En-
vironment, Sustainable Products, Supply
Chain, Land Development. These are the
impact macro-areas that constitute the six
pillars of the Fine Foods Group Sustainabili-
ty strategy.

The elements that make up the strate-
gic sustainability plan are as follows:

1. Strategic objectives arise from the
relevance of the material topics
that emerged from the materiality
analysis and describe the company's
sustainability vision.

2. Strategic projects include general
activities that the company
management intends to implement to
achieve the strategic objectives.

3. Targets and KPIs are precise and
numerical indicators to monitor
strategic projects.

4. KPIs are indicators that the Board of
Directors and the ESG Committee
monitor to verify the strategic projects’
effectiveness.

Fine Foods will contribute to 11 of the
17 Sustainable Development Goals (SDGs)
of the United Nations 2030 Agenda and the
Global Compact Principles. The Sustaina-
bility Plan is used to share this Fine Foods
process with stakeholders.

The strategic objectives and projects
were proposed by the ESG Committee, with
the help of the ESG department, and appro-
ved by the Board of Directors when appro-
ving this Sustainability Report. Specific
targets and KPIs were defined and agreed
with the managers of each area. The plan is
monitored and updated annually to report
on progress.

Fine Foods for future

STRATEGY 2025

ETHICS AND GOVERNANCE

Strategic objectives:

TARGETS AND KPIS

2022

Fine Foods wants a sustainable success-oriented - Updating the code of ethics

its stakeholders.

KPls:

* % employees hired with open-ended contracts

* Value generated [Million €]

governance. Fine Foods puts product safety first
and acts responsibly and transparently towards

and anti-corruption policy
and training all staff

2025

-MBO system on ESG
criteria for first- and
second-level managers
who impact ESG results

- ESG ratings from external companies

Strategic projects:

Projects for the dissemination and acquisition
of skills related to the code of ethics and
implementation policies in group companies

* Implementing management reward systems
based on ESG criteria to incorporate
sustainability objectives in the corporate

organisation

PEOPLE

Strategic objectives:

Fine Foods puts people’s safety first and pro-
motes programmes that improve protection and
prevention standards. We want the best talent.
Therefore, we consider it a priority to build a pea-
ceful and inclusive environment where people can
express their potential, be valued and rewarded
based on their commitment and skills. They are
encouraged to contribute to Company success.

KPls

* injury index

* % retention

+ Per capita training hours

- % male/female balance in management

Strategic projects:

- All group plants must possess an occupational
health and safety management system certified
under the ISO 45001 standard

- Implementing campaigns to promote safety in
group companies

- Implementing at least one activity annually
to promote healthy lifestyles, encourage
prevention measures, increase people's
wellbeing and work-life balance and raise
people’s awareness of diversity and inclusion
issues to prepare the company for the future.

* Promoting training courses to develop skills in
diversity and inclusion and soft skills

TARGETS AND KPIS

2022
- Updating health and safety
policy and staff training.

- At least one campaign to
promote safety at work.

- At least one project to
promote personal well-
being

*Implementing smart
working regulations

- Keep the injury rate below
the average of the last three
years

2025
- All Group companies ISO
45001 certified

- At least two completed
"Talent Factory"” projects

- At least one management
training project to spread
the feedback culture

- All staff trained on diversity
& inclusion policies

“Injury index < 9 [no. of
injuries over a million work
hours]

ENVIRONMENT

Strategic objectives:
We want to prepare for a climate-neutral future
and want to use natural resources available for
future value creation.

KPIs

-+ CO, emission intensity Scope 1-2
[Ton. CO,/Ton produced]

- MWh of energy produced from renewable
sources

* % waste sent for recovery

+ The intensity of water withdrawn from the
network [m?® water/Ton produced]

TARGETS AND KPIS

2022
- Environmental policy
updating and staff training

- Aleast 50 KW installed
capacity for energy
production from renewable
sources

Implementing water
consumption monitoring
network at the Zingonia
plant

2023

- Aligning decarbonisation
targets with science-based
targets (SBTi)
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Strateglc projects:
+ All plants must possess an environmental
management system certified under ISO 14001
standard

 Implementing measures to reduce emissions

- Implementing innovative strategies to
decarbonise products/processes

* Projects to reduce water consumption

- Projects to reduce the amount of waste for
disposal

2025

- A minimum of 500 kW
installed capacity for
energy production from
renewable sources
<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>